D

INDI

550

ANA

INGCOA

Indiana Golf Course Owners Association and
National Golf Course Owners Association
Application for Membership

Owner or Primary Contact:o o o o o o o o Position:

Golf Course/Company:

Mailing Address:

City:o o o o o State/Provinceo o o Zip/Postal
Telephone:o o o o o o Website:
Email:o o o o o o Tax ID# (required to get cash back from rebate program):o

() Please subscribe me to the NGCOA Listserv. This email member community shares ideas and solves each other's problems every day. You
can't afford to miss this extraordinary opportunity to network from the convenience of your desk.

* Two for one membership - when you join, you become a member of both the INGCOA and the NGCOA. Togerher, we represent you on national
local issues, help you connect with peers, and provide educational and savings opportunities.

o One Year Membership Dueso o o o Save 10% - Three Year Membership Dues

o () Golf Rangen o $219o o o () Golf Rangen o $591.30 (save $65)

o () 9 Holeso o $219o o o () 9 Holeso o $591.30 (save $65)

o () 18Holess = $4150 o o () 18Holess = $1,120.50 (save $124)
o () 27 Holes to 36 Holeso  $595o o o () 27 Holes to 36 Holeso  $1,606.50 (save $124)
o () 3-5Courseso o $850n =© o () 3-5Courseso o $2,550 (save $255)

() $100 - Allied Member - Exclusively for persons retired from the golf industry and interested in supporting the initiatives of the Association

Type of Course
( ) Daily Fee ( ) Semi-private ( ) Private ( )Resort ( ) Municipal/Military ( ) Golf range; facility with less than 9 holeso

If you operate more than one course, please attach contact information for all courses.

2013 Compensation and Benefit Report - compare your data to your peers and know where your facility stands.
() $150 - Please send me the 2013 Report.

*

Free Manuals - download these titles from the NGCOA Bookstore at www.ngcoa.org.

o o Guide to a Profitable Food and Beverage Operationo 51 Ways to a More Profitable Golf Operation
o o Pace of Play= o o o o 51 Ways to Legally Protect Your Golf Course
o o Successfully Marketing Your Golf Coursem o 51 Ways to Increase Customer Retention
o o How to Buy and Sell a Golf Courseo o o Internet Marketing: Your Course Online

Payment - please enclose a check made payable to NGCOA or pay by credit card.
Total (membership dues plus optional 2013 Compensation and Benefits Report $ () Donation to Indiana Chapter $

Credit Card #: o Exp. Date *MC/Visa last 3 digits on signature strip::

Credit card billing address (if different from above):

Name on card: Signature:

Mail or email to:
=ndiana Golf Course Owners Association
P.O. Box 636, Monticello, IN 47960
Phone: 765.490.5997
Email: director@ingcoagolf.org
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www.ingcoagolf.org



